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Introduction

Loyalty programmes are invaluable tools for fostering lasting
connections between businesses and customers. Yet, without
robust engagement strategies, loyalty programmes will
struggle to deliver innovative and exciting experiences that

modern consumers value.

Gamification leverages the principles of game design to
make experiences more engaging and enjoyable. As a

loyalty strategy, it has gained traction in recent years due to

prepello

encouraged competitiveness, interactivity and meaningful

customer journeys.

Together, these create a compelling case for introducing
gamification into your loyalty programme. Enhanced
customer experiences lead to improved satisfaction and
long term engagement. By following the practical steps listed
below, you significantly improve the chances of seeing the

same benefits for your own business.

Projections show that the global gamification market will be worth an
estimated $40 billion in 2024.

You have one
Free Gift to claim

Propello Rewards
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Bronze

Ready To Play

Game

Spin the wheel for a chance to win
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Get extra credit when
you hit Silver Tier
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Join Propello
Reward Claimed

Claim Your Reward

400 XPoints Away

100 XP

Spin the wheel

New Giveaway




prepello

Gamification in -
loyalty programmes

Want to breathe new life into your loyalty initiative?
Gamification is the perfect engagement strategy for

revitalising customer interest.

After all, it integrates features often found in games, are the love of spo

invoking customers with a fun sense of achievement just or eve o O e to re 0

by interacting with your brand. The goal is to transform O bo ecieve 100p

otherwise routine and mundane interactions into engaging

experiences. Refer a friend Yy

Q Search brands, offers and more

|« Membership

Q Search brands, offers and more

The psychology behind gamification

& Hello sophie

The cycle of competition and achievement naturally attracts
Collect 10 stamps fora
Free Gift humans. Gamification taps into this instinctive rhythm, the

thrill of surpassing others and earning rewards before they

3
o ° do. Leaderboards, reaching higher levels first and showing
6 off rewards, culminate into a sense of accomplishment and
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New Giveaway

Benefits of
gamification in
loyalty programmes

Now we know why gamification works, we need to know how it benefits businesses. T

Spin the wheel for a chance to win
over 15 different prizes

Spin the wheel B4

Gamification increases:

Engagement by Loyalty by Brand awareness by

The key advantages:

Enhanced engagement: Increased loyalty and retention:
Transforms routine transactions into interactive The element of play reaches deeper emotional
experiences, capturing and maintaining customer connections with customers, leading to increased
interest. loyalty and long-term retention.

Motivation and behavioural Data collection and

change: personalisation:

Motivates customers to positively alter their Via gamified interactions you can gather valuable
behaviour in order to earn rewards, badges, and customer data that enables personalised

levels. experiences and targeted marketing strategies.



Social sharing and community

building:

Encouraging customers to share their
achievements on social media, forums and other
relevant channels, creates a sense of community

and amplifies brand reach.

Cost-effective marketing:

Generates excitement that leads to word-of-
mouth marketing, reducing the cost of traditional

advertising efforts.

Measurable ROI:

Allows for tracking user interactions and ROI for

future optimisation strategies.

Mutual of Omaha

Customer Offer

PREMIUM LEVEL REWARDS

273/500 Just 227 stars togo

L J ®

cLuB PREMIUM

100 250
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Customer Insight and feedback:

Provides a platform for customers to express
preferences and opinions, offering valuable insights

for refining products and services.

Brand differentiation:

Sets the loyalty programme apart, positioning
the brand as innovative and novel in the eyes of

consumers.
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Key components and
game mechanics

Here, we'll show you the secrets behind creating a captivating and dynamic gamified loyalty programme. Designed to keep

customers excited, entertained and engaged.

The following components encourage active participation from customers:

e D . - - Points system

— Assign points to customer actions, purchases and
prspello E o = onp P

interactions.

Propello Rewards

Badges and achievements

Introduce virtual badges and achievements that recognise
and reward customers for specific accomplishments e.g.,

earning so many points.

Levels and tiers
Carplete tacke Iﬂ“dkmf’“e up ‘h:;’“IE“‘he Create a tiered structure that clearly shows customer
¢ to unlock great rewards!
- ﬂ al T progression towards higher levels and benefits that increase
. _ iy in value.
prspello 2 o = \
Leaderboards

Include leaderboards to encourage friendly competition and

recognise top performing customers.

Virtual currency

Introduce a virtual currency that customers earn and redeem

o
ot

for exclusive rewards, discounts and benefits.

Scratch to Win!

Complete tasks to unlock a chance of

winning a number of prizes! Personalised rewards:

Tailor rewards based on customer preferences and

behaviours, showcasing a sense of recognition on an

° individual level.

Real-time interactions

“Interact” or respond to customer actions to reinforce positive

behaviours and guide them towards their next milestone.
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oo D . - - Time-based rewards

Incorporate time-sensitive rewards to create a sense of
X urgency, motivating customers to engage with the loyalty

programme.

B

Congratulations

You have won a £5.00
Amazon eGift

Treasure hunt

Create an interactive experience incorporating virtual and
in-store treasure hunts for customers to discover hidden

rewards.

Spin the wheel

Add an element of chance and anticipation. Customers can

spin the wheel and win instant rewards.

Gamified surveys and quizzes

Transform feedback into a fun activity by creating gamified

surveys and quizzes.
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Implementing Gamification:

Checklist

Want to put everything you've learned so far into practice? Follow the checklist below.

Define Objectives
Clearly outline the goals and objectives you
aim to achieve through gamifying your loyalty

programme.

Select appropriate game mechanics
Choose game mechanics that align with your
brand, resonate with your audience, and enhance

the desired customer behaviours.

Cross-channel integration

Ensure that the gamified loyalty programme
integrates seamlessly with other marketing
channels and touchpoints, providing a cohesive

brand experience.

Implement a robust rewards system
Design a rewards system that offers a diverse
range of incentives, catering to different customer

preferences and motivations.

Enable social sharing
Integrate social sharing features to amplify the
reach of your loyalty programme and foster a

sense of community among participants.

Know Your audience
Clearly outline the goals and objectives you
aim to achieve through gamifying your loyalty

programme.

Design a seamless user experience
Ensure seamless integration of gamified elements

with your existing loyalty initiative.

Create clear rules and guidelines
Establish transparent rules for earning points,
achieving badges, and progressing through levels,

providing clarity to participants.

Personalisation and segmentation
Leverage customer data to personalise challenges
and rewards, ensuring a tailored experience for

each participant.

Ensure accessibility
Guarantee that the gamified loyalty programme
is easily accessible across various platforms and

devices to accommodate a diverse user base.
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Mobile optimisation
Optimise the loyalty programme for mobile devices
to provide a seamless experience for participants

on-the-go.

Regularly update and refresh content
Keep the loyalty programme dynamic by
introducing new challenges, rewards, or events to

maintain participant interest over time.

Seasonal and themed events
Introduce seasonal or themed gamification events
to keep the loyalty programme fresh and aligned

with broader cultural or industry trends.

Gather participant feedback
Solicit feedback from participants to understand
their experiences, preferences, and suggestions for

improvement.

Sainsbury's

Collect 10 stamps for a
Free Gift

Q0 : -

6 7 8 s &

Collect a stamp by redeeming any offer
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Implement feedback mechanisms
Introduce real-time feedback to acknowledge
customer actions promptly, creating a positive

feedback loop that reinforces desired behaviours.

Leverage user-generated content

Encourage participants to contribute user-
generated content, such as reviews, testimonials,
or creative submissions. This enhances the

community aspect of the loyalty programme.

Monitor and analyse performance metrics
Establish key performance indicators (KPIs) and
regularly monitor the data to assess the success of

your gamified loyalty programme.

Iterate and optimise

Use insights from performance metrics and
participant feedback to iterate and optimise
the gamification elements for continuous

improvement.

Day & - Ready To Open

Collect todays
reward

Open Reward

Save on your weekly
shop with Sainsbury's
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READY
PLAYER
ONE?

Break free from convention.
Turn customers into fans.

Press Start to book a 20 minute demo.

www.propellocloud.com/contact/ 033320288 33 sales@propellocloud.com



https://propellocloud.com/book-a-demo/
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